Advertisement Project
1.  Read: The Language of Advertising Claims – do “a” and “b,” then answer the following 
     questions on a separate piece of paper (write the questions too):

a. Highlight the main idea in each of the 10 types of advertising claims.

b. Highlight any information you think is important to know in the reading prior to the 10     

    advertising claims.
c. What are the two rules of advertising?
d. What is a parity product?

e. How do advertisers try to create an illusion that their product(s) are superior?

f. What is the difference between “best” and “better”?

g. What is the legal interpretation or definition of “better”?

h. When is the only two times “better” can be used in an advertisement?
2.  Pick 6 commercials, each advertising one of the following:


a. Toy


b. Cereal or food/beverage product


c. Cleaning product


d. Drug/pain reliever/cough medicine/headache medication/sleeping pills/etc.

e. Personal hygiene product (shampoo, soap, toothpaste, mouthwash, make-up, etc)


f. Automobile
· For each advertisement, briefly describe the commercial by telling me what the advertisement is selling, who the advertiser is trying to get to buy their product, and what about the advertisement makes a person want to buy the product (would you buy it based on the commercial?)

· Fill out the Analysis of Advertising Statements Worksheet for each commercial.  Refer to the reading, The language of Advertising Claims to analyze the commercials.
3.  Find 4 print advertisements out of newspapers, magazines, or the internet.  Cut the 

     advertisements out and glue onto another paper to include with your analysis worksheets.       


a. Fill out the Print Advertisement Analysis Worksheet for each advertisement.

4.  Read: Toy $tory – Do “a” and “b” and then answer the following questions on a separate 
     piece of paper (write the questions too):
  
a. Highlight any information you think is important to know in the reading.


b. Watch 3 toy commercials and fill out TV Toy Ad Analysis Worksheet for each toy.
· For each advertisement, briefly describe the toy commercial by telling me what the advertisement is selling, who the advertiser is trying to get to buy their product, and what about the advertisement makes a person want to buy the product (would you buy it based on the commercial?)
          c. What does a “toy developer” do?  How does he do his job?


d. What is the biggest fear for the future of the major toy manufacturers?


e. What age group do the toy manufacturers know the least about?


f. What kind of toys are being marketed to the above age group?


g. Why types of ideas are going to be the new “battlegrounds” for toy development?


h. What will toy developers start doing in order to create new toys to market?


i. What is creating a new wave of products and spending?


j. Fads for toys are driven by what?


k. What was seen as a big trend 3-4 years ago?  Now what kind of a move is toys going 

               into? 


l. What is Jeffrey Goldstein concerned about and why?


m. Within the toy industry there is concern about what?


n. Jeff Hurst says life styles have changed.  How?


o. What does Val Stedham have to say about toys (in your own words)?
5.  Read: Kid Kustomers

a. Highlight any information you think is important from the article.

   
b. Answer the following questions on a separate piece of paper (including the questions).


c. When did the explosion of children’s advertising occur?


d. Why did this explosion occur according to the article?


e. marketing experts are calling the 1980s the ….


f. What kind of advertising strategies are companies now planning?


g. At what age do advertisers think “brand loyalty” begins? 


h. What is the aim of most children’s advertising?

i. What are the 7 nagging techniques and their description?


j. What is the key getting children to see firms as?

6.  Essay: When watching television for a length of time (at least 2 hours), note which show(s) 
     you watched, how many commercials there were during each, how long the commercials 
     last, and note what products are being pitched (list all the products).  Tell me why you think 
     advertisers picked that show(s) for placement of its commercials.  Also tell me about a time 
     when you saw an advertisement of a product on television that you just had to have and how 
     did you persuade your parents to get it for you (did you get it?).  Your paper should be at 
     least one to two pages in length.
** All of the above, including the project sheet will be put all together into a project book.  You can purchase a report cover or you can get two pieces of construction paper to create your booklet.  You will keep all of the above readings in a folder in the classroom so that you do not lose items.  That way there is no excuse not to have the items available when requested.
** This needs to be YOUR OWN WORK.  Do not share answers with your classmates.  Chances of students have the same exact answers and advertisements will be very, very, very slim, so do not cheat!
TV Toy Ad Analysis Worksheet

	What is the product (toy) being advertised?
	Name of the Product and Manufacturer of toy:



	What do you know, if anything about this toy?
	

	Is this toy being advertised to boys, girls, or both?
	Circle one:  Boys     Girls     Both      Target Age: _____

	What clues in the commercial lead you to the answer above?  Be specific.


	

	Who is the narrator, a male or female, a celebrity?
	Circle all that apply:  Male     Female    Celebrity

	Who is shown playing with the toy?
	Circle one:  Boys   Girls    Both     None

	Is the toy shown in a real life setting? (for example, outside)

	

	Describe the expressions on the faces of the children playing with the toy.

	

	What are the technique(s) of persuasion? (see back of paper)

	

	Is the price of the toy mentioned?  Why not?

	

	Where can you go to get more information about this toy?

	

	Memorable phrases or slogans?


	

	Visuals (lights, color, special effects)


	

	Sound (including music)


	


Common Techniques of persuasion

* Cool kids: everybody wants to be these kids.

* Family Fun: the ad shows a product as something that instantly helps families have fun together.
* Excitement: the product is the key to amazing fun and adventure.

* Star Power: a huge celebrity uses this product

* Bigger is Better: this as makes the product look bigger than it actually is.
* Repetition: manufacturers hope that if you see or hear the product name a lot during the commercial, you will want it.

* Feel Good: this ad tells a story that makes you feel good.

* Sounds Good: manufacturers use music and other sound effects to grab your attention and make the product appealing.

* What’s Missing?: the ad doesn’t give you the full story about the product.

* Cartoon Characters: they help you remember the product (example: Tony the Tiger).

* Weasely Words: using words or phrases that are misleading.

Analysis of Advertising Statements Worksheet

	What is the product being advertised?
	Name of the Product and Manufacturer:



	What do you know, if anything about this product?
	

	Is this product being advertised to boys, girls, or both?
	Circle one:  Boys     Girls     Both      Target Age: _____

	What clues in the commercial lead you to the answer above?  Be specific.


	

	Who is the narrator, a male or female, a celebrity?
	Circle all that apply:  Male     Female    Celebrity

	Who is shown using the product?
	Circle one:  Boys   Girls    Adults    Both     None

	Is the product shown in a real life setting? (for example, outside)


	

	Describe the expressions on the faces of the actors in the commercial.


	

	What are the technique(s) of persuasion? (see back of paper)

Tell me the exact word or words that lets you know this is the technique used.

	

	Is the price of the product mentioned?  Why not?


	

	Where can you go to get more information about this product?


	

	Memorable phrases or slogans?


	

	Visuals (lights, color, special effects)


	

	Sound (including music)


	


Common Techniques of Persuasion 
(refer to the reading; “The Language of Advertising Claims” for examples)
* The Weasel Claim: words or claims that appear substantial upon first look, but disintegrate into hollow meaninglessness.

* The Unfinished Claim: is one in which the ad claims the product is better, or has more of something, but does not finish the 

    comparison.
* The “We’re Different and Unique “ Claim: states that there is nothing else quite like the product being advertised.

* The “Water is Wet” Claim: says something about the product that is true for any brand in that product category.
* The “So What” Claim: leaves you reacting by saying “so What?”  A claim that is made which is true but gives no real 

     advantage to the product.
* The Vague Claim: the claim is simply not clear
* The Endorsement or Testimonial Claim: a celebrity or authority appears in the ad to lend his or her stellar qualities to the 

     product, and may claim to actually use the product.

*  The Scientific or Statistical Claim: uses some sort of scientific proof or experiment, very specific numbers, or an impressive 

     sounding mystery agent.
* The “Compliment the Consumer” Claim: this kind of claim butters up the consumer by some form of flattery.

* The Rhetorical Question: this technique demands a response from the audience.  A question is asked and the viewer or listener 

     is supposed to answer in such a way as to affirm the product’s goodness.

Print Advertisement Analysis Worksheet
1.  What product, service, or point of view is being advertised?

2.  What is the purpose of this advertisement? (for example, is it intended to educate, entertain, 

      or inform?)  
3.  What techniques are used to attract a viewer’s attention and to make the advertisement 

      believable?
4. Who is the anticipated audience of the advertisement?  Who is actually seeing the 

     advertisement?

5.  What does the advertisement say to the viewer?  What lifestyles, values, opinions, and points 

      of view are represented?

6.  Who is responsible for creating this advertisement?  Why are they sending this message?

7. Who makes money or benefits from the advertisement?

8.  How might some people understand this advertisement differently from others?  Would all 

     viewers agree on what was being advertised and the purpose of the ad?

9.  Would someone be likely to believe this advertisement?  Why or why not?

10. Do you agree with the advertisement?  Why or why not?
